Questionnaire Review Assignment

Management in the Department of Marketing wants to better understand seniors’ satisfaction with the marketing major at Radford University.  The specific objectives of this survey include:

· Evaluate satisfaction with the marketing program overall as well as satisfaction with the marketing program’s ability to prepare/educate students on skill sets based on marketing/business classes.

· Measure satisfaction with the marketing faculty overall and on various characteristics of faculty.

· Understand student perceptions of required and elective classes in the marketing major.

· Identify subject matter in the marketing program that needs to be added or more greatly emphasized. 

· Determine students’ likelihood of recommending the marketing major.

· Evaluate satisfaction with support elements of the marketing program to include such things as advising, internship and job placement assistance, facilities, etc.

· Identify improvements to be made to the marketing program.

· Determine the involvement of marketing majors in various university activities and organizations.

· Identify students’ post-graduation plans.

· Describe relevant student demographic data that may be used to make comparisons between groups.

Your Tasks
1. Did the survey provided address all of the objectives and did it do so adequately?  If the survey did not cover all of the objectives, which ones were not addressed?  If certain objectives were not addressed adequately, identify which ones were not adequately addressed.  
2. In your opinion, is the flow of the questionnaire correct?  What changes, if any, do you suggest?

3. What are your thoughts about the overall appearance of the survey?  What would you do to improve its appearance?

4. Critique the wording and response categories of the questions provided (feel free to write these directly on the survey).  What, if anything, would you do differently?
